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A NOTE FrRoM THE PRESIDENT & CHAIRMAN

Penelope Douglas & Bud Colligan

We are pleased to report that Pacific Community Ventures had a very good year in 2005.
We celebrated an outstanding Double Bottom Line success of our equity investment model.
We experienced tremendous growth in both the scope and reach of our Business Advisory
Service. And we expanded significantly our Workforce Development programs. In summary,

2005 was a year of growth and high impact.

At the same time, we feel compelled to articulate some stark economic facts about California.
While total employment grew by 2% in 2005, fewer than half of the jobs in California
provided full-time, year-round wages sufficient to support an adequate standard of living.

With unemployment, underemployment, and poverty increasingly concentrated in pockets

of California’s cities, the need for good jobs in these underserved areas is apparent. PCV

was established to support the small businesses that provide such jobs.

At PCV, our focus is on investment. By investment, we mean not only capital, but also
our non-financial resources: intellectual capital and innovation, workforce development
initiatives, high level strategic business advising, and the deployment of our business
networks. In 2005, PCV actively invested through:

Equity Investments: PCV deployed more than $3 million in capital, ending the year
with more than $10 million invested in nine companies. We also successfully exited
Timbuk2Designs from our portfolio, returning a significant multiple of our investment
and triggering an innovative equity-sharing payout to Timbuk2’s workers totaling more

than $1 million.

Business Capacity Building: PCV deployed volunteer business advisors to two dozen
companies from low/moderate income (LMI) communities of San Francisco, Oakland,

San Jose, and Los Angeles (new in 2005).

Workforce Development: PCV provided financial literacy training and/or Individual

Development Accounts to workers at four portfolio companies.

In the process, we have positioned ourselves for an ambitious 2006. We’re on track to launch
a third investment fund (a target of $30 million), to open Business Advisory offices in both

San Diego and Fresno, and to triple the number of participants in our IDA program.

We look ahead to 2006 with renewed conviction in the vision of investment capital and
resources throughout all of California’s communities. Thanks to all of you who have
tirelessly and gracefully invested your time and financial resources to help PCV pursue its

mission and its vision.

Penelope Douglas
Bud Colligan
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EQuIiTy INVESTMENT

Deploying Capital

Pacific Community Ventures is the managing member of two Double
Bottom Line, for-profit funds that invest in growing, profitable private
companies that will produce financial returns and also provide Social
Return on Investment through good jobs with marketable skills to
residents of low/moderate income (LMI) communities. Through PCV
InvestmentPartnerslandIl, LLC, PCVinvestsequitycapitalin companies
that are driving growth and innovation in traditional industries and hire

a large percentage of their workforce from LMI communities.

Pacific Community Ventures uses the tools and strategies of the venture
capital industry to support entrepreneurs, the companies they run, and
the people they employ to create wealth in underserved communities.
PCV’s investment funds infuse capital alongside expertise - such as
management assistance, mentoring, access to business networks and
strategic advice - into these communities. In addition to providing these
services to the companies it finances, PCV also provides them, free of
charge, to other small businesses located«in or near and hiring from

economically disadvantaged areas of California.

.............. PCV EUNDY INV S R SR 199 01N e P CURSEIEN NVESTORS (2000)
$6.3 MILLION $13.7 MILLION
Cathay Bank Callifornia Public Employees’ Retirement System (CalPERS)
Greater Bay Bank Corp Citigroup

Provenex (The Rockefeller Foundation)
Silicon Valley Bank
Wells Fargo Bank

The Community Development Financial Institutions Fund
of the US Dept. of Treasury (CDFI)
Private Investors
United Commercial Bank



CLOSING THE CAPITAL GAP

With equity investment, PCV-financed businesses are able to grow and attract
additional financing. PCV frequently holds board seats in its portfolio businesses
and is actively involved with board and management team development. Also,
through PCV’s business advisory service and our other programs, these busi-
nesses gain access to expertise and networks generally not available to those
outside the mainstream market for private equity financing.

Investment Activity

In 2005, PCV Investment Partners | and Il closed new and follow-on funding for
four companies totaling $3.1 million, and participated in the successful exit of one
company from our portfolio. Current funding of the investment portfolio, at cost,
totals $10.1 million.

Equity Investment Criteria
Companies must meet the following criteria to be considered for equity invest-
ment by PCV:

e | ocated in or near and hiring from LMI communities
¢  $5-$30 million in annual revenue

e At least 2 years’ operating history and demonstrated success in the
marketplace

e Employ at least 10 people from LMI communities in jobs that pay
living wages

* Provide a combination of living wages, health benefits, skill develop-
ment, and wealth-creation vehicles (such as company stock options or
401k programs)

Investments by Industry

Hospitality 8%

Business Services 40%
I Food Processing 4%

Consumer Products/Services 19%
I Manufacturing 17%

Media 12%

CASE STUDY

QTiImMmBUK2

PCV'’s impact on financed companies is exemplified
by our work with Timbuk2 Designs, the bicycle
messenger bag manufacturer basedin San Francisco’s
Mission District. After an initial investment in 2000,
PCV led the company’s 2002 recapitalization
necessary for the company’s long-term success.
Along the way, the company expanded its product
lines and distribution with the addition of over 30 new
items — from computer carrying cases to luggage to
daypacks. Over the life of PCV’s investment, Timbuk2
grew its San Francisco workforce while increasing
both wages and benefits for its front-line workers.
Over the same period, Timbuk2’s revenue grew more
than four times.

With Timbuk2’s sale from the portfolio in 2005,
PCV’s investment funds realized a substantial return
multiple. In addition, the sale triggered an equity-
based Wealth Sharing Mechanism - negotiated by
PCV at the time of our investment - that produced
payouts of up to 2 times annual salary (more than
$1 million total) for the 40 factory and warehouse
employees of the company.

“BASED ON THE PRECEDENT
WE SET UNDER THE TERMS

oF The PCN INVESTMENT,
AND THE POSITIVE OUTCOME
WE ACHIEVED, L WAS ABLE
TO NEGOTIATE A SIMILAR
EmpLoyEe WEALTH CREATION
PROGRAM WITH OUR NEW
IweEsTors. As A RESWT,
THE NEXT MATOR LIQUIDIT}/
EVENT IN 3 TO 5 yEARS
WILL TRIGGER ANOTHER BONUS
PAYOUT FOR THE EMPLOYEES
oF TIMBUKZ - PROVIDED, OF
COURSE, WE ARE SUCCESSFUL
ACKHIEVING OUR GROWTH

1)

OBJIECTIVES.

—Timbuk2 CEO Mark Dwight




INVESTMENT IN BUSINESS CAPACITY

Deploying Expertise, Extending Networks

In the mainstream business community, small businesses rely heavily on
traditional business networks to gain access to high-level strategic advice
and other non-financial resources required for growth. By contrast,
the business climate of California’s lower-income communities is
characterized by a lack of access to established networks and strategic
support, with a direct impact on businesses’ capacity to grow. Since 1999,
PCV’s Business Advisory Service has filled this void, investing directly
in the management capacity of high potential businesses through the
deploymentof strategic expertise and through the extension of powerful
business networks. In addition'to creating valuable connections between
communities, these efforts bolster the business climates of underserved
communities and ultimately lead to the creation and retention of quality

jobs for their residents.

...........................................................................................................................

! fr”‘ e Q : PCV Advising Totals 2005

Bay Area Companies Advised 17

Fresno: Opening Q3 2006

Los Angeles Companies Advised 7

San Diego: | Opening Q1 2006 [




" of Advised portfolio companies report that they have developed a new tool or have
", experienced other tangible achievements as a result of their business advising experience

In Q4 2005, working with BTW Consultants,
we completed a comprehensive assessment and

evaluation of PCV’s Business Advisory Service.

of active Advisees report being “highly satisfied” with the quality of PCV’s services

4 of PCV Advisors feel the direct connection between volunteering their time and helping
" small businesses grow

" of PGV Advisors are equally as likely (44.%) if not more likely (509%) to volunteer
“.. their time with PCV or another non-profit as a result of being involved as a PCV Advisor

BUSINESS ADVISORY SERVICES

One-on-One Business Advising

PCV links senior, experienced business professionals with portfolio company managers to help guide companies
through the business development process. Business advisors volunteer their time and expertise to provide ongoing
guidance on key issues related to a company’s growth and development. Advisors have expertise in marketing,
finance, general management and operations, and are matched with companies based on their skill set and
company needs. Each advisor works one-on-one with a single company over a 6-12 month period on a specific

Pacific Gommunity Ventures
offers a comprehensive
suite of no-fee business

development services to small , ‘ @ s , ‘

strategic area, such as: business plan development, financing strategy, sales and marketing strategy, operations
management, accessing bank financing, or organizational development. Since 1999, PCV has matched over 90
volunteer advisors with 80 small businesses.

companies providing good jobs

in Galifornia’s low/moderate
CEO Forums

The chief executives of PCV’s portfolio companies participate in semi-annual workshops that focus on developing
leadership and management capacity at the highest level. These capacity-building workshops — led by top Business
School professors and business leaders — provide new insights and frameworks for addressing key business
challenges. Forums also serve as a setting for portfolio executives to receive support, feedback, and advice from
their peers within the PCV network. CEO Forum topics in 2005 included: cash planning, relationship-based selling,
and understanding private equity.

income communities. These
services are currently offered
in the Bay Area and Los
Angeles, and will be available

Business Roundtable
These quarterly forums are facilitated discussions in which a single portfolio company receives practical input

to eligible small businesses in

San D 1ego and Fresno/ and problem-solving strategies from a diverse group of business executives, lawyers and financiers. Presenting
companies seek advice on a specific business challenge, such as: accessing a key customer, launching a new

product, or planning for and financing growth.

Central Valley in 2006.

CASE STUDY

Company: Value Finders Appraisal Service
Advisee: Joe Williams, CEO
Advisor:  Brian Garrett, Palomar Ventures |

Company: Value Finders, a real estate appraisal
company founded in 1999, was introduced to us by
community partner Los Angeles Local Development

Corporation in March 2005.

Advising Project: To assist Value Finders in the
launch of AppraiserConnect.com - an online
technology solution for mortgage brokers,
appraisers, and their clients — PCV introduced
Brian Garrett, an active venture capitalist with a
background in internet technology. Brian’s strategic
advice guided the design of a beta test process
and accompanying marketing strategy to support
the launch.

Joe Williams, CEO, Value Finders

“PCV matched us with Brian Garrett of Palomar
Ventures, who had the experience and skill set
necessary to meet our strategic needs. We
wanted to roll out the product in first quarter
of 2006. Brian clearly understood the critical
timelines based on our aggressive goals. The
advisory schedule allowed both parties to work in
concert resulting in the successful rollout of our
new product line 30 days ahead of schedule”.

Brian Garrett, Principal, Palomar Ventures

“Working with Joe and his team has been a great
experience for me. They have been appreciative of
my input, respectful of my time, and quite responsive
to executing the next steps of our project timeline. In
the period that we have been working together, the
company has built and validated the demand for a
new application in the property appraisal/mortgage
industry and they are now ready to take this product
offering to market.”



WORKFORCE INVESTMENT

Social Return on Investment and Workforce Development Programs

PCV measures Social Return
on Investment in terms of the
number and quality of jobs for
residents oflow/moderateincome
(LMI) communities at portfolio
businesses. These returns re-
present the indirect benefits to
workersof PCV’sdirectcapitaland
resource investments in qualified
small businesses. In addition,
PCV capitalizes on its unique
relationship with companies
to deliver services directly to
employees in our portfolio.
These Workforce Development
Programs directly assist the LMI
of PGV portfolio

companies in their efforts to

employees

build valuable assets and achieve

economic self—sufﬁciency.

Individual Development Account Program

In partnership with Lenders for Community Development (LCD) and
the Assets for All Alliance, PCV helps portfolio company employees
gain financial knowledge and build assets though our Individual
Development Account (IDA) program. In this matched savings
program, participants complete a financial literacy training course
while saving up to $2,000 over two to three years toward a specific
asset goal (first home purchase, retirement, or post-secondary edu-
cation for themselves or their dependents). Each dollar participants
save is matched two-to-one by PCV and LCD from philanthropic
sources, resulting in up to $6,000 in total savings. PCV has opened
33 IDA accounts for employees at three portfolio companies since
the program’s inception in late 2004, and will expand the program
to additional employees and portfolio companies in 2006, to achieve
the program goal of opening 100 accounts in three years.

Equity/Wealth-Sharing Programs

PCV works with our portfolio businesses to develop wealth building
programs for portfolio company employees. When possible, PCV’s
investment term sheets include requirements that a percentage
of company equity be set aside for non-management employees
(e.g. factory or warehouse personnel). PCV also works with its
financed and advised portfolio businesses to structure stock option
or phantom stock programs. These equity sharing programs allow
portfolio company employees to share in the “culture of ownership,”
and participate in the company upside they are helping to create.
When distributions occur, PCV organizes workshops to educate
employees on the asset building and investment opportunities
available to them.




As a double bottom line investor, PCV tracks and reports both
financial and non-financial returns on its investments in portfolio
businesses. At PCV’s inception, we developed Social Return on
Investment (SROI) measurement methodology that we have been
employing for six years.

Today, PCV continues to be a leader in the field of measuring SROI
and is a frequent participant in industry groups that support other
funds in developing their own SROI practices. Beginning in 2005,
PCV began offering its SROI expertise on a consulting basis to other
institutional investors.

In partnership with BTW Consultants, PCV collects quarterly
employment and job quality data from its investment portfolio and
conducts detailed annual surveys and interviews with managers of
both its financed and advised portfolio companies. PCV has also
conducted Employee Surveys and Focus Groups designed to
uncover employee perspectives on employment and job-related
issues. The findings from these combined efforts are published an-
nually in PCV’s Executive Summary of Social Return on Investment.

SOCIAL RETURN ON INVESTMENT (SROTI) KEY METRICS

Employment
Since 2000, PCV-financed companies have employed 1,531
residents of LMI communities.

Wages

Since 2003, inflation-adjusted average wages for LMl employees
at PCV-financed companies rose by 7% to $13.18/hour in 2005.
Wages for PCV-advised companies averaged $11.85 for 2005.

Medical Benefits

100% of PCV-financed businesses offered medical benefits in
2005, with 78% of LMI employees eligible and 81% of those eligible
enrolled. 62% of PCV-advised companies offered medical benefits.

Paid Time Off

100% of PCV-financed businesses offered paid vacation in 2005
and 89% offered paid sick leave. 86% of PCV-advised businesses
offered paid time off.

Wealth Creation

67% of PCV-financed companies provide 401(k)/IRA plans to
LMI employees. 33% of PCV-financed companies provide stock
options, phantom stock, or profit sharing plans. 43% of PCV-
advised companies offered either retirement or profit sharing plans.

Training
100% of PCV portfolio companies (financed or advised) provided
skill-based, trade-specific training to LMI employees in 2005.

IDA PROFILE

<7 give something back

Company Description:

Give Something Back Business Products is an innovative office supply company headquartered in Oakland that donates a portion of its after-tax
profits to community-based nonprofit organizations. To date, the Company has donated nearly $3 million, making Give Something Back (GSB) one
of Northern California’s largest corporate donors. Since 2001, GSB has worked with several PCV Business Advisors.

Project:

Through several on-site meetings in July 2005, PCV’s IDA Program Manager recruited 15 low/moderate income Give Something Back employees
for the company’s first IDA program cohort. By September, all 15 participants completed the program’s six-week financial literacy training course
(covering budgeting, credit and the importance of asset building) and began saving. Additional asset specific workshops (e.g. how to buy a house
and how to save for retirement) were provided in partnership with financial service organizations and other community development agencies. On
average, each participating employee is now saving $51.12 per month towards an improved financial future.

IDA Saver Profile:

Paloma Rivera is a 24 year-old single mother of a five year-old living in East Oakland. She is a Human Resources Assistant
at Give Something Back. Paloma is putting $56/month (for 36 months) into her IDA account toward a first home purchase.
Before the IDA program, Paloma did not have a savings plan:

Saviing was ot my priorty Since T Adidn t have a goa/, T felt T fad o

reaw son 1o save. L am y/@d the I DA PrOogram came my way aow T brow That

There are programs That will give me education, support, structure and gudance.

Now T am excited +or the future




SUPPORTING INDIVIDUALS

Key Contributors of Resources & Time

& GRrROUPS

Individual Contributors:

$500 - $4999

Anonymous - In honor
of the PCV team

Nadir Ali
Aptekar Family
Mike and Lorna Boich
Mary Ann Byrnes and Kirk Wampler
Ralph Clark
Jeff and Amy Crowe
Donna Davidson
John Dean
Mark Dwight
Claude Ganz
John and Lois Harding
Jaqueline Khor
Paul and Catherine Lego
David Leventhal and Sandra Kahn
Janet and Igbal Paroo
Michael and Ellen Rose
Joseph and Nancy Schoendorf
Kathleen Schumacher

Tomas and Gabriela Tovar

TEAM MEMBERS

PCV Team

Penelope Douglas, President & Co-Founder
Gabby Culver, Office Manager & Marketing Associate

Tracewell Hanrahan, Manager,
Central Valley Services

Stephanie Jacobi, Program Manager
Heidi Krauel, Associate Director, Business Services
Kate Miller, Director, Statewide Business Advising
Pete November, Managing Director, Business Services
Eduardo Rallo, Managing Director
Mari Riddle, Manager, Los Angeles Services
David Rosen, Chief Financial Officer

Todd Schafer, Director, Development &
External Relations

Beth Sirull, Senior Fellow
Trevor Smith, Associate Portfolio Manager
Darren Solomon, Manager, San Diego Services

John Thornton, Managing Director

Board Of Directors
Bud Colligan, Accel Partners
(PCV Chairman and Co-Founder)
Ralph Clark, Guardian Edge Technologies
Gordon Davidson, Fenwick & West
Penelope Douglas, Pacific Community Ventures
Sunil Paul, Entrepreneur

Anita Stephens Graham, Opportunity
Capital Partners

Tom Unterman, Rustic Canyon Partners
Eric Weaver, Lenders for Community Development

Ron Yara, Tallwood Venture Capital

$5000-$24,999
Anonymous

Dado and Maria Banatao

Mark Chandler and Chris Kenrick

The Ronald Conway Family — In
Memory of John B. Colligan
Gordon and Carolyn Davidson
Penelope Douglas
Greg and Caroline Gretsch
Nersi Nazari
Sunil Paul and Michelle Odom
Thomas and Janet Unterman
Vince Vanelli
Ronald Yara and Margaret Eaton

$25,000+
Martin Babinec
Bud and Rebecca Colligan
Doug Devlin
Doug and Shawn Mackenzie

Institutional Contributors:

$1000 - $19,999
Adaptec Foundation
Accel Partners
Citibank
Community Development Venture
Capital Alliance
Conway Family Foundation
Fenwick & West
Kleiner Perkins Caufield and Byers
Meyer Family Fund
Morrison & Foerster
Opportunity Capital Partners
RHJ Champion Ventures
Rustic Canyon Management LLC
Tallwood Venture Capital
Timbuk2 Designs
Trinet, Inc.

Wells Fargo Bank

and many more... Thank you!

Bay Area Board Of Advisors

Dado Banatao, Tallwood Venture Capital
Jim Breyer, Accel Partners
John C. Dean, Tupute[e Ventures
John Doerr, Kleiner Perkins Caufield & Byers
Jed Emerson, Blended Value.org
Wally Hawley, FaithWorks
Harry Kellogg, Silicon Valley Bank
Zoe Lofgren, U.S. House of Representatives

Doug Mackenzie, Kleiner Perkins Caufield & Byers

Gib Myers, Entrepreneurs’ Foundation
Jim Swartz, Accel Partners

Sharon Williams, OICW

Los Angeles Board Of Advisors

Robert Bellack, Los Angeles Times

Maria Contreras-Sweet, FORTIUS Holdings, LLC

Dave Gold, 99 Cent Only Stores
Rob Knauss, Munger, Tolles & Olson LLP
Jarl Mohn, Private Investor
Al Osborne, UCLA
Tom Ramirez, The Charles River Company
Tom Unterman, Rustic Canyon Partners

Maria Wilhelm, Sorenson Media

San Diego Board Of Advisors

Peter A. Fisher, Shepherd Ventures
Lee Winslett, Wells Fargo Bank

Fresno Board of Advisors

Stuart Woolf, Woolf Farming Company

2005 Volunteer Business Advisors

Chris Ciandrini, Tellme Networks
Andrew Constantin, Constantin Partners
James Ellis, Stanford Graduate School of Business
Brian Garrett, Palomar Ventures
Jane Guerin, UCLA
Brant Hanna, Blue Surf Technology
Mark Jones
Carla Lazzareschi
Andrea Lin, Pareto Strategy, Inc.
Mike MacDonald, Warner Home Video
Mark Maxwell, Yahoo, Inc.
Brian McAllister, CB Richard Ellis, Inc.
Mark Menell, Rustic Canyon Partners
Nancy Miller, Harris Nesbitt Food Group
Greta Mowry, Leapshare Consulting
Julian Ortiz, EVOS Consulting, LLC
Leigh Rawdon, Tea Collection
Ajay Patel, Sony Connect Inc.
Mitch Posada, Santiago Solutions Group
Erin Posey, Tea Collection
Nate Redmond, Rustic Canyon Partners
Amanda Reed, Palomar Ventures
Michael Rose, Everyone.net
Jeffrey Saad, Pasta Pomodoro
Tina Shah, Corporate Executive Board
Rob Swartz, SciFi Network
Bijal Vakil, McDermott, Will & Emery
Larry Wilder, Urban America, LP
Don Yates, Extraordinary Organizations

$20,000+
Bank of America
CitiGroup Foundation
Friedman Family Foundation
Richard and Rhoda Goldman Fund
Walter and Elise Haas Fund
William Randolph Hearst Foundation
W.K. Kellogg Foundation
Rockefeller Foundation
Silicon Valley Bank

Community Partners

BusinessLINC
California Manufacturing

Technology Consulting, Inc.

Community Development Venture
Capital Alliance

Community Financial Resource Center
Food Industry Business Roundtable
Lenders for Community Development
Los Angeles LDC
Los Angeles Metro Minority Business
Development Center
Pacific Asian Consortium in Employment
Renaissance Entrepreneurship Center
SBDC Technology Advisory Program
TELACU Community Capital

Corporate Partners

Accel Partners
Bank of America
Citibank
Fenwick & West
Fundamental Capital
Kleiner Perkins Caufield & Byers
Morgan Stanley Dean Witter
Morrison & Foerster
Opportunity Capital Partners
Rustic Canyon Partners
Silicon Valley Bank
Tallwood Venture Capital
United Commercial Bank
Wells Fargo Bank



TAKE ACTION!
Join Our Growing Network

* Become a Financial Partner by investing in
Pacific Community Ventures’ next Investment Fund

e  Support Pacific Community Ventures’ Service
Investments by contributing to Pacific Community
Ventures’ Nonprofit Organization

e Become a Business Advisor and develop new
networks while guiding a portfolio company through
the business development process

e Become a Corporate Partner by providing services
or products to Pacific Community Ventures and/or its
portfolio companies

e Become a Community Partner by providing company
or advisor referrals

¢ Join the portfolio as an Entrepreneur growing a
company in one of Pacific Community Ventures’
target communities

To learn more or to find out how you can join the Pacific
Community Ventures network please visit our website at

www.pacificcommunityventures.org or
contact us at info@pcvmail.org

SuPPORT PAaciFic COMMUNITY VENTURES’
PorTFOLIO COMPANIES AND THEIR EMPLOYEES

Purchase products and services from PCV's incredible
portfolio of companies and encourage friends, family and
colleagues to do the same. You can enjoy the product
even more knowing that you’re supporting good jobs and
great companies in California’s lower-income areas.

2 005

PORTFOLIO

Artcraft Bedspreads International, Commerce
Beacon Fire & Safety, San Jose
Bentek, San Jose
blik Surface Graphics, Venice
Chichen ltza, Los Angeles
Crunchy Foods, Oakland
Dawson Custom Workroom, San Francisco
DeVolI’s Rubber Products, Santa Fe Springs
El Clasificado, Los Angeles
Employers Consulting Group, Glendale
Evergreen Lodge, Groveland
Extreme Pizza, San Francisco
Give Something Back Business Products, Oakland
Heath Ceramics, Sausalito
Home Health Advocates, San Francisco
| print n mail, San Francisco
Jeremiah’s Pick Coffee Company, San Francisco
John Lewis Glass, Oakland
Laura + Kiran, Berkeley
Melissa Joy Manning, Oakland
Moving Solutions, San Jose
Niman Ranch, Oakland
New Key Financial, Los Alamitos
New Vine Logistics, Napa
On the Move Staffing, San Francisco
Planet Organics, South San Francisco
RadioVisa, Sherman Oaks
Revival Mercantile, San Francisco
Rhythm & Motion Dance Center, San Francisco
See Jane Run Sports, San Francisco
Timbuk2 Designs, San Francisco (SOLD in 2005)
Value Finders, Culver City

Companies that have received Equity Investment marked in bold.
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South Figueroa Street
geles, CA 90037






